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LEGAL NOTICE  

 
© 2009 – Tony Laidig. All rights reserved. 
 
The Publisher has strived to be as accurate and complete as possible in the 
creation of this report, notwithstanding the fact that he does not warrant or 
represent at any time that the contents within are accurate due to the rapidly 
changing nature of the Internet. 

While all attempts have been made to verify information provided in this 
publication, the Publisher assumes no responsibility for errors, omissions, or 
contrary interpretation of the subject matter herein. Any perceived slights of 
specific persons, peoples, or organizations are unintentional. 

In practical advice books, like anything else in life, there are no guarantees of 
income made. Readers are cautioned to rely on their own judgment about their 
individual circumstances to act accordingly. 

This book is not intended for use as a source of legal, business, accounting or 
financial advice. All readers are advised to seek services of competent 
professionals in legal, business, accounting, and finance fields. 

You are encouraged to print this book for easy reading. 
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Introduction  

 
As you can imagine, the Public Domain encompasses nearly every medium 
imaginable, including: books, periodicals (magazines, newspapers, comics, etc.), 
films (motion pictures, documentaries, TV shows, etc.), ephemera (printed pieces 
meant for one-time use), advertising (broadsides, ads, flyers, etc.), and audios 
(music, radio shows, spoken word, sounds, etc.). In this book, we are going to 
focus specifically on Public Domain Audio and the many ways you can use 
existing audio content from the Public Domain, as well as using other forms of 
Public Domain content to create Audios for products, traffic generating tools and 
much more. 
 
With so much of the focus online heading toward both audio and video, I felt it 
was important to address the opportunities available to you for audio from the 
Public Domain because it is such a vast source of content. And after all, we ALL 
need content and LOTS of it. 
 
As I mentioned earlier, I see our options regarding audio from the Public Domain 
as follows: 
 

1. Audio that is already in the Public Domain being used in various forms for 

product creation and traffic generation 
 

2. Audio created from Public Domain content (books, magazine articles, etc.) 
for product creation and traffic generation 
 

So as we journey through the book, weʼll take a close look at the strategies 
related to the above opportunities, as well as examining, in-depth, sources for the 
Public Domain content youʼll need. After all, as I always say, “You canʼt find what 

you donʼt know to look for.” Letʼs get started!
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Discovering Public Domain Audio  

 
When you think about the idea of “Public Domain Audio,” what comes to mind? 
Perhaps you think of the Old-Time Radio shows that kept families crouched next 
to the radio for the evening news and commentary…or maybe you think about 
some of the early musical recordings…like classical music or old spirituals. As 
we will see shortly, however, Public Domain audio content takes on a MUCH 
broader form than those few, limited examples. As a matter of fact, from my own 
research, Iʼve seen that Audio recordings (from the Public Domain) can be 
grouped into five primary categories:  
 

¥ Government-Created Recordings 
¥ Radio Broadcast Recordings 
¥ Early Commercial Recordings (music) 
¥ Spoken Word and Audiobook Recordings 
¥ Sounds Recordings 

 
Within these categories, youʼll also find a wide variety of types of recordings, from 
narratives, speeches and cultural music to radio comedies, interviews and the 
sounds of the golden eagle. In the pages that follow, weʼll take a look at each of 
these categories more in-depth to uncover just what is and isnʼt available in the 

way of audio recordings from the Public Domain. Iʼll also share product creation 
strategies for audio-based products, as well as the best outlets for selling your 
new audio creations. 
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Government -Created Recordings  

Government-Created Recordings are those audio recordings that are (or were) 
produced by a government employee during the course of their duties. According 
to federal law, because government employees are paid with taxpayer dollars, 
any recordings created by a federal employee as a part of their job belong to the 
public, and are therefore in the Public Domain. Donʼt allow the word “government” 
fool you into thinking that youʼre limited to speeches by the Presidents. Iʼve found 
an extremely wide variety of recordings of all types that work perfectly for product 
development.  
 
Government-Created Recordings include, but are not limited to the following:  
 

¥ Presidential Speeches 
¥ Government Officialsʼ Speeches 
¥ Sessions of Congress 
¥ Interviews 
¥ Military Recordings 
¥ Animal and Bird Recordings 
¥ Ethnic and Cultural Recordings 
¥ Language Arts Recordings 
¥ NASA Recordings 

¥ Collected Stories 
¥ Songs and Music 
¥ And Much More! 

 
There are a number of primary sources available for gaining access to 
government-produced recordings and Iʼve included links to a number of the best 
Government website sources for audio recordings later in this e-book. The 
Library of Congress (http://www.loc.gov) is the largest source for audio 
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recordings, but the National Archives (http://www.nara.gov) should be considered 
as well. I would recommend performing searches with keywords such as:  
 

¥ Audio 
¥ Recording 
¥ Recorded sounds 
¥ Voice 
¥ Phonograph 
¥ Music 
¥ Musical 
¥ Radio 
¥ Vocal 
¥ Etc. 

 
You can also purchase a number of different types of audio recordings from the 
NTIS (National Technical Information Service: http://www.ntis.gov), including the 
popular Foreign Service Institute Languages Courses (yes…theyʼre in the Public 
Domain!).  
 
You may also want to consider searching for government audios using the 

following government-focused search engines:  
 

¥ USA Search (http://www.usasearch.gov)   
¥ Google Government (http://www.google.com/ig/usgov)  
¥ Search Gov (http://www.searchgov.com/)  
¥ Search Mil (http://www.searchmil.com/)  
¥ FedWorld (http://www.fedworld.gov/)   
¥ USA Gov (http://www.usa.gov/)  
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Radio Broadcast Recordings  

Old-Time Radio (OTR) and the Golden Age of Radio refer to a period of radio 
programming lasting from the proliferation of radio broadcasting in the early 
1920s until televisionʼs replacement of radio as the dominant home entertainment 
medium in the late 1950s and early 1960s. During this period, when radio was 
dominant and the airwaves were filled with a variety of radio formats and genres, 
people regularly tuned in to their favorite radio programs. In fact, according to a 
1947 C. E. Hooper survey, 82 out of 100 Americans were found to be radio 
listeners. The end of this period coincided with music radio becoming the 
dominant radio form and is often marked in the United States by the final CBS 
broadcasts of Suspense and Yours Truly, Johnny Dollar on September 30, 1962. 
(Source: http://en.wikipedia.org/wiki/Old-time_radio)  

 
The broadcasts included: 

¥ News 
¥ Sports 
¥ Commercials 
¥ Jingles 
¥ Dramas 
¥ Commentaries 
¥ Comedies 

¥ Game Shows 
¥ Music of all Types 
¥ And Much More 

 
Many of these broadcasts are in the Public Domain because, during the time of 
their airing, there were no copyright laws in place to protect them. Plus, they were 
often seen as one-time events with no need for protection. When the copyright 
laws were changed to include radio media, the content owners had an 
opportunity to register their programs and broadcasts, however, most did not. To 
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get a feel for the scope of just how much potential content is out there for Old-
Time Radio, imagine this: There were daily broadcasts on multiple stations for 
nearly 40 years. The Humungous Old-Time Radio Database Search Engine 
(http://www.oldtime.us/humongousdb/) logs nearly 86,000 series and programs 
from OTR. The database doesnʼt include other types of broadcasts, such as 
commercials. Some of the commercials of the day are included here: 
(http://www.oldtime.us/commercials/).   
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Early Commercial Recordings  

 

ÒAn important provision of the 1976 copyright law is Section 301(c), which 

provides, for recordings made prior to 1972, that Òany rights of remedies under 

the common law or statutes of any State shall not be annulled or limited by this 

title until February 15, 2067.Ó This means that recordings issued before 1972 will 

not be covered by federal copyright until 2067. Until that time, they fall under 

state laws, generally those regarding copyright, property rights, and un fair 

competition. State laws vary, and there is no known summary of their cur rent 

coverage of sound recordings. However, these laws are universally interpreted 

to grant permanent ownership of recordings to the creating entities until such 

time as federal copyright law takes over in 2067.  

 

ÒThe net effect is that pre-1972 recordings are treated in the United States as 

protected from the time of their creation, no matter how long ago that may have 

been, until 2067. At that time, barring a change in the law, all such recordings 

will become part of the public domain. Inasmuch as the fir st commercial 

recordings were made around 1890, this is a de facto term of between 95 and 

177 years, depending on the date the recording was made. All recordings in -

cluded in this study were made before 1972 and therefore fall into this category.  
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“Despite bankruptcies, abandonment, and long-dead record labels, under current 
U.S. law an overwhelming majority of historic recordings—in this study 84 
percent—are still owned by someone. This is true even for the earliest periods, 
with more than 60 percent protected for every period after 1895. The figure 
exceeds 90 percent after the 1930s. It is also true for every genre of music 
studied. Most of Americaʼs recorded musical heritage of the last 110 years, even 
recordings made in the nineteenth century, is protected by state and common law 
until 2067.” 
(Excerpted from ÒSurvey of Reissues of U.S. RecordingsÓ 

http://www.clir.org/pubs/reports/pub133/pub133.pdf) 

 
It is interesting to note that, because copyright laws are different in other 
countries, many early, historic recordings have been issued on CD overseas. For 
example, thanks to a worldwide network of collectors, Europeʼs Document 

Records has issued more than 600 CDs documenting the contents of the book 
Blues & Gospel Records, 1890Ð1943, alone. In the United States however, all 
these recordings are still protected by copyright. The ONLY real exception to this 
are the music recordings created or produced by or for the U.S. Government. 
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Spoken Word and Audiobook Recordings  

Audiobooks are a more modern phenomenon so itʼs doubtful that you would find 
many early Audiobook recordings available in the Public Domain, unless the 
author and reader chose to release the recording into the Public Domain. One of 
the reasons for this is that there were not all the personal audio devices “back in 
the day” like we have these days, and so there was no market for audiobooks. 
One exception might be books that were read or dramatized on Old-Time Radio 
(H.G. Wellsʼ War of the Worlds is a great example). However, and this is a BIG 
however, there is nothing stopping you from creating your OWN audiobooks 
based on Public Domain books, magazines, newspapers, etc.! We will talk more 
about the methods for creating your own audiobooks later in this book. 
 

Spoken Word recordings were 
created in some forms 
commercially. These would 
include instructional audios, 
speeches, etc. But as with 
many commercial recordings, 
many of these are not 
available in the Public Domain 

because, as shared earlier, commercial recordings are governed and protected 

by state copyright laws, not federal laws, until 2067. While around 20% of the 
early recordings are indeed in the Public Domain, the research required to 
identify which recordings were available would likely be difficult at best. As with 
the music recordings, the exception here would be recordings produced for or by 
the U.S. Federal Government. There are thousands of Spoken Word recordings 
available in the Public Domain thanks to our taxpayer dollars, some of which are 
accessible through the Library of Congress website (www.loc.gov).  
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Sounds  Recordings  

For this fifth category of “sounds,” I am referring to any type of recorded sound 
that wouldnʼt be classified as spoken word in any form or any type of music. This 
category would primarily include sound effects (those created through some form 
of human interaction) and naturally occurring sounds (sounds you would find in 
nature, like babbling brooks and bird songs). 
 
While you may be quick to dismiss or glaze over this type of audio, Iʼd like to 
point out a couple quick reasons why you shouldnʼt…and these reasons will 
require you to think about sound a bit differently. 
 

1. Sound effects arenʼt just for movies – We normally associate sound effects 
with big-budget, Hollywood movies, but nothing could be further from the 
truth. Innovators are using sound effects for all sorts of projects, from indy 
films and enhanced audio books to video games and live 
presentations…and all points in-between. As a matter of fact, the demand 
for sound effects (and other royalty-free sounds and music) has increased 
enough that iStockPhoto, known for providing high-quality stock 
photography and images, has now added sound effects to their online 
offering. 
 

2. There is a huge demand for recordings of nature sounds because of their 
ability to relax and offer us an escape. Iʼm sure that, at some time in your 
life, you have listened to a recording of a thunderstorm, the ocean waves 
crashing, whale songs, etc. Whether offered on their own as background 
sounds to music or spoken word recordings, the demand for natural 
sounds is not going to go away. 
 

Iʼd like to share again a perspective concerning the Public Domain that I have 
shared some in other writings, and that is the idea that Nature is in the Public 
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Domain. Itʼs likely that you donʼt think 
about it in that way, but the truth is that 
you have every legal right to still 
record thunderstorms, birds singing, 
whales singing and wind blowing…the 
list goes on and on. Not only that, you 
can also record sounds in most public 

places, like traffic noise, playground chatter, squeaky doors and the sounds of 
machinery at work…and much, much more. My point, once again, in mentioning 
this is that the Public Domain is much more vast than you are thinking or 
considering. It isnʼt just a bunch of old books. We often take things like nature 
sounds for granted, but what if, for whatever reason, our right to record and sell 
those sounds was suddenly taken away? Something to think about! 
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The Scope of Audio -Based Products  

 
There is currently a LOT of focus being given to using and creating video for 
products and traffic generation online, and for good reason—video has a high 
perceived value for content and Google LOVES video…so do the masses. 
However, without audio, video loses its effectiveness. Because of that, 
understanding how to work with audio will always be a wise investment of your 
time and resources. The other HUGE benefit for audio over video, or even e-
books, is that audios can easily be taken and accessed anywhere, anytime, 
thanks to MP3 players…videos and e-books cannot. Think about it, if you create 
a video-based product and your customer wants to enjoy it on their long drive to 
work, they canʼt…same with e-books. Because of this one point alone, audio will 
ALWAYS remain a viable option for communicating your information, services 
and solutions to your prospects. 
 
You have probably guessed that there are quite a few product creation strategies 
you can implement when choosing to use Public Domain audio as a part of your 
product creation method. Of course, some of these products will be dependent 
on the types of content youʼre working with, so Iʼll take a broad look at product 
types and make additional idea suggestions for using those product ideas. 
 

16 Types of Audio-Based Products you can create using Public Domain content: 
 

¥ Audio Books (read Public Domain books and magazine articles) 
¥ Podcasts (can be from any content…typically 5-10 minutes) 
¥ Spoken Word Products (storytelling, speeches, etc.) 
¥ Inspirational Products (prayers, affirmations, etc.) 
¥ Health/Wellness Products (hypnosis audios, sound therapy, relaxation 

audios, etc.) 
¥ Enhanced Audios (dramaticized stories with actors, sound effects, etc.) 
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¥ Instructional Products (lecture teaching, interactive teaching, childrenʼs 
learning products, etc.) 

¥ Teleseminar-based Products (Q&As, hosted events, etc.) 
¥ Language Products (foreign language training, etc.) 
¥ Music Products (CDʼs and MP3ʼs of music created from Public Domain 

scores, lyrics, etc.) 
¥ Sound Effects Products (audio downloads and collections) 
¥ Sound Libraries (includes collections of all types of audios and samples, 

from music to sounds and clips) 
¥ Audio Tracks for Video (Powerpoint slideshows, screen capture videos, 

etc.) 
¥ Radio Shows (online and offline shows sharing, using or discussing Public 

Domain-based content) 
¥ Mobile Device Apps (many of the above can be custom-tailored for 

iPhones, Blackberrys, etc.) 
¥ Live Events (audio backgrounds and interactions for plays, dramas, etc.) 

 
As you can see, there are many product opportunities available to you that are 
based on audio. Some require more work than others, but most of the offerings 
above can be created and completed using basic tools and skills…which is 

exciting! Now obviously, time and space will not permit me to go into great detail 
for ALL the different types of products listed above, but in the coming chapters, I 
will share some of the best tools and tips youʼll want and need to create many of 
these products. 
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Finding Public Domain -Based  

Audio Content  
 
There are essentially three types of audio content available to you related to the 
Public Domain: a) Original Recordings in their original medium; b) Original 
Recordings in digital form; c) Created Recordings using Public Domain content 
as a source. In this chapter, weʼll take a look at where to find the first two types of 
audio content, and then address the third option in the next chapter (Creating 

Public Domain-Based Audio Content). 
 

Original Recordings in Their Original Medium  

As I shared earlier in this book, MOST commercial recordings, including the 
earliest recordings, are NOT in the Public Domain and will not be until 2067. 
There is a HUGE exception however (you knew Iʼd find one, right? Grin). Much of 
the audio content produced by the U.S. Government IS in the Public Domain and 
includes all types of audio, from music and spoken word to sounds, speeches 
and instructional audios. While the U.S. Government adds new digitized content 

to the web on a regular basis, what is currently available online is a small drop in 
the vast ocean of amassed information. 
 
When it comes to finding government-produced or collected audio content, there 
are essentially two primary sources for this: The Library of Congress and the 
National Archives. There are other sources as well…some university libraries, 
military organizations, presidential libraries, etc., but you could honestly ignore 
ALL those and just focus on the resources available through the National 
Archives alone and find more content than youʼll ever be able to use in several 
lifetimes. 
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The National Archives (http://www.nara.gov) holds 160,000 audio recordings in 
its College Park, MD facilities (and that doesnʼt include the audio from video 
holdings). The audio holdings there are classified as Restricted and Non-
Restricted…and as you would guess, the Restricted audios cannot be 
reproduced. The Non-Restricted audio materials CAN be reviewed and copied by 
you using NARAʼs Non-Restricted Audio Material Listening Stations. 
 
At these stations you can listen to non-restricted audiotaped material and use 
your own equipment to record copies. There are 12 stations for listening to 
audiotaped material in cassette or reel-to-reel formats. For those who wish to dub 
copies, the station audio output requires an RCA male phone plug on your audio 
cable. The audio signal is hi-fi monaural. You will need a signal splitter to divide 
the signal onto two tracks (You will want to use a stereo mini plug to RCA male 

Y-cable together with an RCA male to Two RCA female cable to record onto your 

laptop. Both cables should only cost you a dollar or two each and can be picked 

up at Radio Shack or online). The stations are located in the aisle along the 
balcony railing and at the rear of the room. The audio stations can comfortably 
accommodate one or two people. Headphones are provided which must be used.  
 
Researchers requesting to use original textual records (e.g., production notes, 

scripts, etc.) or reference copies of audiovisual items located in the storage stack 
area of the building do so by completing a reference service slip. You will need to 
complete the slip by filling in the appropriate sections with the date, your name, 
researcher card number, the type of record requested (sound recording), and 
description of material requested. Samples are posted in the research room. 
 
After completing the reference service slip, please give it to a staff member so 
that the time of receipt can be recorded. Original textual records and reference 
copies of audiovisual items are retrieved Monday through Friday at specified 
times or on demand. When the materials arrive in the research room you will be 
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asked to sign a copy of the reference service slip acknowledging receipt and you 
may be asked to show your researcher card. A maximum of 24 items at a time is 
made available to a researcher or a research team. 

Reference service slips are not needed if you are using self-service unrestricted 
audio tapes located on the moveable shelving in the research room. The audio 
material is located in rows 31 to 36. Limit your selections to six items at one time 
but open only one case at a time so there is no danger of placing a tape in the 
case of another. When you have finished using an audiovisual item, please 
rewind and reshelve the item. If the item was not self-service, please return it to 
the control desk at the rear of the room. You can find a complete catalog of 
NARAʼs holdings, along with the research card numbers and brief descriptions at 
the NARA website (http://www.nara.gov).  

 

Original Recordings in Digital Form  

I have included a number of excellent online sources for Public Domain-based 
audio below. Obviously this is the quickest source for Public Domain audio 
content, but I would encourage you to not limit yourself to just what you find on 
these sites…especially considering that there is SO much more audio content 
available to you. A few of the sources are U.S. Government sites, but not all of 
them are. I would like to emphasize again that Public Domain videos are also a 

viable source for audio, but I do not include those references here. 
 

The Library of Congress  

(www.loc.gov)   
The Library of Congress houses one of the largest collection of audio recordings 
in the world. Unfortunately, many of these recordings are NOT in the Public 
Domain. There are some notable exceptions however. For example, audio 
recordings that were made as a part of a government-funded project ARE in the 
Public Domain, and a number of these projects are available online for download. 
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Here is a brief listing of some of the available collections (access to these 
collections is provided at: http://memory.loc.gov/ammem/browse/ListAll.php):    
 

¥ African-American Music, Southern U.S. ~ Recordings ~ 1938-1943  
 

¥ Civil War Era ~ Band Music  
 

¥ Edison Companies ~ Film and Sound Recordings  
 

¥ Folk Culture, Florida ~ 1937-1942  
 

¥ Folk Fiddle Music, Southern Appalachian ~ Henry Reed ~ 1966-1967  
 

¥ Folk Music, California ~ Sidney Robertson Cowell ~ 1930s  
 

¥ Folk Music, Dust Bowl ~ Charles L. Todd and Robert Sonkin ~ 1940-1941  
 

¥ Folk Music, Ohio and Erie Canal ~ Captain Pearl R. Nye ~ Songs ~ 1937-
1944  

 
¥ Folk Music, Southern U.S. ~ John Lomax and Ruby Lomax ~ 1939  

 
¥ Hispanic Music, Rio Grande ~ Juan Bautista Rael ~ 1940s  

 
¥ Native American Culture, Pacific Northwest  

 
¥ Omaha Indian Music  

 
¥ Variety Stage ~ 1870-1920  

 
 

LibriVox  

(www.librivox.org)    
The folks at LibriVox has taken on the task of attempting to record in audio form, 
all the books in the Public Domain. While this will never happen (of course), you 
have to admire them for trying. They currently offer nearly 1,300 recordings 
through their online catalog. All their recordings are in the Public Domain and 
available for use in any fashion. 
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Archive.org  

(http://www.archive.org/details/audio)   
While there are many audios available on the Archive.org site, not all of them are 
in the Public Domain, so make sure you read the copyright information carefully. 
Some notable categories to check out include: Audio Books and Poetry, Open 
Source Audio, and Radio Programs. 
   
Radio Lovers  

(www.radiolovers.com)    
Radio Lovers offers hundreds of vintage radio shows for you to listen to online in 
mp3 format, all for free. 
 
Additional Old -Time Radio Links  

(http://www.old-time.com/)   
(http://en.wikipedia.org/wiki/List_of_old-time_radio_programs)  
(http://www.oldtimeradiohome.com/)  
(http://www.mercurytheatre.info/)  
(http://www.oldtimeradiofans.com/)  
(http://f.webring.com/hub?ring=otr)  
(http://www.vintageradioshows.com/)  

 
Cylinder Preservation and Digitization Project 

(http://cylinders.library.ucsb.edu/index.php )  

Cylinder recordings, the first commercially produced sound recordings, are a 
snapshot of musical and popular culture in the decades around the turn of the 
20th century. With funding from the Institute of Museum and Library Services, the 
UCSB Libraries have created a digital collection of nearly 8,000 cylinder 
recordings held by the Department of Special Collections. In an effort to bring 
these recordings to a wider audience, thousands of musical and spoken 
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selections from the late 19th and early 20th centuries can be freely downloaded 
or streamed online. 
 
Presidential Recordings  

(http://www.archive.org/details/presidential_recordings)   
The Presidential Recordings Collection is made up of two distinct types of 
presidential speech: public speeches made by U.S. Presidents and secret 
recordings made in the White House between 1940 and 1973. Many of the 
recordings originate from the National Archives and the individual presidential 
libraries that fall under the National Archives. Digital copies of the recordings 
have been provided by the Scripps Library at the Miller Center of Public Affairs. 
The Miller Center is a nonpartisan research center at the University of Virginia 
whose focus is the American presidency. 
 
U.S. Army Bands  

(http://bands.army.mil/music/default.asp)  
In the U.S. Army Bands Listening Room you will find a wide variety of music 
performed and recorded by U.S. Army Bands around the world. 
 
Musopen 

(http://musopen.com)  
Musopen is an online music library of copyright free (public domain) music. Their 
goal is to give the world access to music without the legal hassles so common 
today. There is a great deal of music that has expired copyrights, but almost no 
recordings of this music is in the public domain. They aim to record or obtain 
recordings that have no copyrights so that their visitors may listen, re-use, or in 
any way enjoy music. 
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U.S. Fish & Wildlife Service Sounds  

(http://www.fws.gov/video/sound.htm)  
The sound clips on this site are public domain and may be used without prior 
permission. If possible, please credit the U.S. Fish and Wildlife Service. 
 
Voice of America  
(http://www.voanews.com)  
The Voice of America, which first went on the air in 1942, is a multimedia 
international broadcasting service funded by the U.S. Government through the 
Broadcasting Board of Governors. VOA broadcasts approximately 1,500 hours of 
news, information, educational, and cultural programming every week to an 
estimated worldwide audience of 125 million people. 
 

PD Sounds  

(http://www.pdsounds.org/)  
With recording devices and microphones, PDSounds volunteers acoustically 
discover the beauty of the world. From the million sounds of things to the pure 

waves of sinus, their goal is to record it all and make it available for free. 
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Creating Public Domain -Based  

Audio Products  

 

Re-thinking Teleseminars  

Itʼs obvious that we can use teleconference services for teleseminars, and those 
teleseminars can take on a lot of different forms when combining them with 
Public Domain content. For instance, you could offer a teleseminar where the 
material you share is ALL Public Domain content. The listener doesnʼt need to 
know that…grin…but it provides you access to content that the listener could find 
great value from. You could also discuss content from the Public Domain. An 
example of this would be to have a host interview you using questions based on 
a Public Domain book, like “The Science of Getting Rich.” Your responses could 
be guided by the book, but would also offer original thoughts as well…making it a 
new, copyrightable product. I will discuss some of these ideas in more detail a 
little later in the chapter, but first, Iʼd like to offer up a few strategies for using 
these services in ways you may not have considered before. Iʼve used every one 
of these methods several times and each worked perfectly. As you read through 
the following ideas, think about how you might be able to utilize them in your own 
business to create best-selling products. 
 
Write a Book  – One of my favorite strategies for using teleconference services is 
to help with writing books. The strategy is simple:  

 
1. Outline your chapters. 
2. Create 20 questions for each chapter whose answers will reveal the 

information you wish to share in that chapter. 
3. Using a teleconference line, have a friend or partner interview you using 

the pre-determined questions. Make sure you record the call. 
4. Have the call(s) transcribed. 
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5. Do a final edit on the transcriptions. 
 
Of course, as I mentioned earlier, if you use Public Domain content as the source 
for generating your questions, and as a guide for your answers, you will end up 
with brand-new content that is uniquely you. Of course, using this method, you 
end up with both the text for your book AND an audio series that you can use as 
an upsell. How cool is that?! 
 
Website Greetings and Instructions  – You can easily use a teleconference 
service to record greetings and instructions for your websites. For example, you 
could welcome the prospect to your site and encourage them to opt-in for your 
newsletter, free report, special audio or whatever (of course, all these can be 
created from Public Domain content). You could even create “how to order” 
audios or “thank-you” audios…all with your free teleconference service. 
 
Audio Autoresponder Series and Podcasts  – Create a series of audios as part 
of an autoresponder series your customer will receive when they opt-in. These 
should be short and to the point (no more than five minutes), and could even be 
offered (or sold) as podcasts. At an average talking speed of 120 words per 
minute, a five-minute autoresponder message or podcast would only require 

around 600 words. Public Domain magazine articles are perfect for this. Just 
read the article (or a portion) of it into your phone, record it using your 
teleconference service, download the MP3 and youʼre good to go!  
 
Teleconferences and the Public Domain  – Teleseminars present an 
opportunity to use Public Domain content in ways that you may not have 
considered before. Traditionally, when we think about teleseminars, we often 
envision interviews or teaching…and those presentation methods are certainly 
valid and effective. But I would like you to consider that there are other product 
creation possibilities using teleseminars with Public Domain content. One of the 
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reasons I like this approach is that it provides us an opportunity to reach a large 
number of people at the same time. It also enables us to record our audio without 
a lot of fancy equipment…if you have a phone, youʼre good to go! A little later in 
this chapter, weʼll take a look at some of the best options online for your own 
teleseminar line, but first, let’s take a look at a few ways we can use the 
teleseminar approach together with Public Domain content. 
 
There are scores of people who enjoy the classic programs of the good ‘ole 
days…whether you’re talking about Old-Time Radio or TV programs your 
parents (or perhaps even you) grew up on. Nostalgia is ALWAYS going to have a 
place in selling products. While I talk about these classic shows in other places in 
this book, the spin in this section is with specific regard to teleseminars. Picture 
this…you could have a regular group of people meet each week where you would 
broadcast Old-Time Radio Shows or the audio from old TV shows. In fact, ANY 
audio from the Public Domain could be offered in this fashion. Now you might be 
thinking…that sounds great Tony, but how in the world would I monetize it? Good 
question. Here are a few options:  
 
You could offer collection CDs to the listeners each week or offer them access to 
downloadable MP3s for a fee. You could cross-sell related 

products…meaning…other old-time products (from the Public Domain of course). 
You could also promote niche-related products on the teleseminar or on the page 
where you promote the teleseminar. Think about radio and how products and 
services are promoted there and then consider ways you could do the same thing 
within the context of teleseminars. 
 
Another unique spin on the traditional teleseminar model is to read Public 
Domain books or magazine articles over the teleseminar line and then have open 
discussions about what was shared. Now, I’m not necessarily talking about 
novels here, although you could certainly read novels, or even childrenʼs books 
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for that matter. I was thinking more of non-fiction books, like how-to books, self-
help books, training guides, etc. And here’s the thing, you really don’t even need 
to tell anyone you’re reading Public Domain content. Just read it in a natural 
voice with passion and inflection. Of course, a variation on this approach would 
be to use the Public Domain content as a guide or outline and then share it in 
your own words…make it your own. You would be offering proven, quality 
content without having to write it all from scratch. The awesome news is that this 
method would work for just about ANY niche! 
 

Creating Your Own Teleconference  

There are three free teleconference sites that I have tested and used. Each of 
them has their strengths and weaknesses, but each will certainly be more than 
adequate to do what weʼre discussing in this chapter. 
 
The first website I want to look at here is one you've probably heard of before 
called FreeConferenceCall.com . FreeConferenceCall.com is used by a lot of 
people and offers basic service. There are no online moderator controls but it 
does (like all three services) give you the ability to record your call as an MP3, 
which is a must-have feature if you want to make your recordings easy to 
distribute, play online or download. With FreeConferenceCall.com , the only way 

that you can record is by entering *9 on your phoneʼs number pad (which is a 
universal option…most teleconference services use this same code to record). 
This is a great feature if you know your conference number and PIN code…you 
can call in to your line and record on the fly from anywhere. The bad news is that 
you cannot see who is on the call, see if anyone has questions (known as hand-
raising) or control the teleseminar from your web browser. The maximum number 
of callers you can have using FreeConferenceCall.com  is 100. If you anticipate 
having more than that number, this may not be the service for you. 
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The next teleconference service I want to look at is InstantConference.com . Iʼve 
used InstantConference.com several times and I prefer it a bit better because it 
gives you the ability to control and monitor your teleseminar online using basic 
moderator controls. These controls allow you to begin the recording, see 
everyone on the call and know when someone raises their hand with a question. 
You can also control the attendeeʼs ability to participate and give them the 
opportunity to speak or simply click into presentation mode and mute everyone 
except the speaker. InstantConference.com even enables you to play 
background music while everyone is waiting for the teleconference to begin. This 
service offers a few more caller lines than the previous one, 150, and has a 
maximum record time of six hours. Again, it offers a little more flexibility than 
what youʼll find with FreeConferenceCall.com. 
 
The last teleconference service I want to share here is ConferenceTown.com . 
ConferenceTown.com is a relatively new discovery for me but I like it a lot. It 
sports a rather basic interface, but offers a lot more control over your 
teleconference, both during and after. To start with, you can have up to 250 
people on your call, compared to the 100 and 150 respective callers on the other 
websites. You can hold your call 24 hours if you wanted to and you can schedule 
as many conferences as you wish, each with their own unique login ID that you 

can choose. ConferenceTown.com also offers a lot of flexibility with regard to the 
call itself. You can see who is on the call…even download that information as a 
CSV file, record the call as a WAV file, convert it into MP3 format and even 
embed the recorded files on your blog or website. Very cool! 
 
Remember, all three of these services are free, so I would check each of them 
out. You may prefer one over the other. Each one has their strengths. The 
important point I want to make here is that they are FREE and are a necessary 
tool for your product creation toolbox. And like I said earlier…if you have a phone 
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(which you most likely do), you have everything you need to begin creating and 
recording audios using these services. 
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Creating Audio Overlay s  

There will be times when you will want to mix different sounds together in some 
form or another. Whether you add background music or an intro jingle to your 
audio or want to insert sound effects and other audio clips, the way to accomplish 
is through the use of audio overlays.  Audio overlays are simply one track of 
audio layered one on top of another one to add additional audio components. The 
audios donʼt have to be recorded at the same time or even be the same type of 
audio. My good friend (and subscriber), Trapper Sherwood, used this method to 
create his Sleep Secret Audio (http://sleepsecretaudio.com). Trapper recorded 
himself reading the script for the audio and then that recorded was overlayed 
onto the background music that was composed and recorded by Claus Jensen in 
Denmark. The result was beautiful!  
 
Iʼve used this method myself a number of times to create audios for a variety of 
reasons, including custom audio for a video project I created based on Public 
Domain content about world holiday celebrations. With that project, I needed to 
create a series of twenty-five 30-second videos that showcased special holidays 
or celebrations throughout the year.  
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The videos featured photos related to the holiday, a voiceover narrative that 
briefly described the holiday and appropriate background music. Because I was 
using Animoto.com to create the videos, I needed to create the audios first and 
overlay the voiceover onto the background music. To accomplish this task (and 
quite easily at that), I used Sony Vegas, which is actually a video editing software 
that also offers robust audio tools. You can see from the screenshot above that I 
had just two audio files: One for the music (Track 1) and one for the voiceover 
(Track 2). The voiceover track was adjusted so that it began after a brief fade-in 
of the music, and then ended, allowing the music to fade out. 
 
While I am partial to Sony Vegas because of its ease of use, there are several 
other products on the market that will handle this type of audio editing as well 
(both paid and free), including Sony Acid, ProTools, Sonar, Adobe Audition (all 
paid) and Audacity (free). Below is the same track combination in Audacity. 
 

 
 



Create Audio Products 

© Copyright 2009 – The Public Domain Expert   32 

Creating Audio for Video  

I thought it would be helpful to go a lot more in-depth on how I prepare audio for 
use with video because these same methods can be used for creating 
standalone audio products as well. With both video projects Iʼll discuss in this 
section, audio played a huge role in both their creation and success. 
 
Step One: Determine Your Purpose  

The first step you want to take in creating your audio or video will be to determine 
what you want to accomplish through the audio / video. Your purpose can be 
limited only be your imagination, but you will provide you with the basic map to 
get you where you want to go in creating your audio / video. Here are a 
few questions you might consider when determining your purpose for the audio / 
video: 

¥ What am I selling? 

¥ What kind of feeling do I want to create? 
¥ What is my desired end result for this audio / video? 
¥ Is there a specific message I need to covey? 
¥ Is there a story I want to tell? 
¥ What action do I want the viewer to take after viewing the video?  

When I was working on my “Power of One” video, my purpose was to inspire 
people and give them hope that they alone can make a difference. For my “Next 
Internet Millionaire” audition video (Joel Commʼs reality show from a few years 
back), the purpose was quite different. In that case, my purpose was to share my 
passion for seeing our Elders and teenagers gain opportunities to succeed online 
in business through the experiences I would gain as a participant in the Next 

Internet Millionaire show. I also wanted to encourage people to vote for me so 
that I could accomplish the first goal. 
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Once you have some answers to the questions presented above, the next step is 
to determine a method of delivery for your message. Again, your options here are 
quite varied, but here is a list of some more popular approaches to delivering 
your message: 

¥ Make us laugh 
¥ Make us cry 
¥ Inspire us 
¥ Wow us 
¥ Challenge us 
¥ Teach us 
¥ Gross us out 
¥ Use controversy 
¥ Etc. 

Use personal stories, the stories of others, revealed passions, embarrassing 
moments, triumphs or failures, unique talents, etc. to share your message. It's 
your choice, but it's also extremely important to determine this at the beginning. 

With my audition video, I chose to combine a business passion with a special 
piece of my personal family history to deliver my message. I actually had not 
planned to enter the contest until my wife received a phone call from Native Elder 
couple who has been struggling financially. As she shared the conversation with 

me, I felt passion rise from within me and I decided right then that I had to do my 
best to succeed in the contest...if for no other reason, to help our friends.  

Treat the PURPOSE like a mission statement for the audio or video...be able to 
sum it up in one sentence. Trust me, starting off clear and focused on your 
purpose at the beginning will make the next step so much easier.  
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Step Two: Writing the Script  

Unless you are planning an impromptu-style audio or video, you will want to work 
from a script. Using a script for your audio or video is extremely important for a 
number of reasons.  
 

1. Writing the script helps you collect your thoughts and easily organize them 
for the best possible outcome.  

 
2. Using a script will save you a lot of time in the long run. When you decide 

to “run and gun” or “wing it” to produce your audio or video, it is VERY 
easy to make costly mistakes or even miss opportunities that you would 
have secured had you been working from a script. For example, while 
taping spoken portions of your audio or video, you may say something 
brilliant and then fumble your words a few sentences later. Without having 
your words scripted, you may not remember exactly what it was you said 
during the first take. Itʼs amazing how quickly you can draw a blank when 
the cameras or recorders are rolling.  

 
3. Working from a script makes it much easier to establish the timing length 

of your audio or video. This is especially important if you are working with 
a time restraint, such as the two-minute time limit imposed on the audition 
videos for Next Internet Millionaire.  

 
4. Writing a script makes developing your shot list (which weʼll discuss in 

detail later) MUCH easier. 
 
Once you are focused on what you want to accomplish with the audio or video, 
you will need to decide how best to accomplish it. To that end, you may find it 
beneficial to give some extended, quiet thought to what you want to say before 
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you actually write it. I know that sounds like a no-brainer, but in this busy society 
we live in, there are many distractions vying for your attention. You will want 
quality, un-interruptible time to get clear on what you want to say before you “say” 
it. Once you have a clear idea of the overarching themes or ideas you want to 
convey, sit and write it down. I personally find it more fluid to write the script by 
hand initially, rather than to type it right off into my word processing program. 
However, itʼs best to write in a way that feels most natural to you. 
 
When I started working on the script for the Audition video, I had only basic 
guidelines for content: We needed to introduce ourselves, tell where we were 
from, ask for votes (if we wanted to) and share the contest web address. 
Because the topic I chose for the audition video was a passion of mine, writing 
the script was actually pretty easy…I wrote it in about 15 minutes. Of course, I 
wanted to be careful to:  
 
a) Tell the story in a clear, concise way that would translate well both audibly 

and visually, and… 
 
b) Convey the reason why the viewer should vote for me. I also wanted to share 

something of who I am as a person. 

 
My approach to preparing the “Power of One” script was much different because 
it was based on an existing poem in the Public Domain. Plus, in this video, the 
words would not be spoken but presented with pictures and music. Working 
through the script DID bring to light some interesting challenges, however. I 
discovered quickly that the poem was too long and needed to be shortened. I 
also needed to rework a few lines that did not fit into the story flow and length for 
the music I had chosen. 
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When you begin to write your script (if you are writing your own copy), donʼt worry 
so much about spelling, punctuation or any sort of editing. What you are after 
here is a brain dump of your idea and passion onto your note pad. Just write from 
your heart. You can always edit the piece later when you type it into your word 
processor. You may also find that your words will need tweaked as you get into 
the production process a bit further. 
 
Once youʼve finished your brain dump, read through what youʼve written to make 
sure you have said all you needed to. If you are content with what youʼve written, 
type it into your word processor. After typing your rough script into your word 
processor, you will want to refine it. Here are some key areas to keep in mind as 
you work through this process: 
 

1. Correct spelling, punctuation or grammar.  Use Microsoft Wordʼs (or 
other word processing programʼs) built in tools to help you with this if 
needed. 

 
2. Use a thesaurus.  As you are writing your script, you may find that you 

keep using the same words over and over again. This is especially 
common when using adjectives, like great, cool, amazing, but can also be 

a problem with the other parts of your sentences as well. Why not use a 
thesaurus to add new or different words to your writing that you may not 
have considered. Not only can this practice spice up your writing, but it will 
also expand your vocabulary. A popular online thesaurus can be found 
here: http://www.thesaurus.com. There is also a thesaurus built into 
Microsoft Word. Here is an example of the difference a few substitutions 
can make to your sentence: 

 
Original sentence: ÒIt!s something I must do as well.Ó  
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Revised sentence: ÒSuccess is an example I feel compelled to 

follow.Ó 

 
3. Spell out contractions.  Contractions are words that we use in everyday 

conversation that are mostly combinations of two words, such as: I!m, for I 
am; would!ve, for would have; haven!t, for have not; etc. (for a complete 

list: http://www.enchantedlearning.com/grammar/contractions/list.shtml) 
 

While there is nothing wrong with using contractions in your sentences, 
you may find that your script comes across more clearly and with greater 
emphasis by spelling out (and speaking out) your contractions. Here is an 
example. Read these two sentences out loud and listen to the difference 
between the two. 
 
 “Iʼm a successful person who wonʼt give up!” 
 
 “I am a successful person who will not give up!” 
 
Do you hear the difference? The second sentence comes across more 
powerfully than the first one because the words, “am” and “not” are now 

being spoken out. Both words are strong words that emphasize your 
statement when spoken.  

 
4. Use tenses effectively.  You want to move the listener forward in time 

and not add confusion to the flow of your script. For example, you would 
NOT say:  

 
ÒLast year, I worked two jobs, studied a course on management 

and am listening to two teleseminars a week.Ó  
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“Worked” and “studied” are past tenses, while “am listening” is present 
tense. The present tense action is out of place because you established a 
past event by opening with “Last year.” 

 
5. What ÒpersonÓ are you writing in?  Make sure to maintain the correct 

context in your writing when referencing people. The first person is I, me, 
my, we, our, and so on. The second person is you and your. The third 

person is he, she, they, their, his, hers, him, her, and so on. For example, 
here are a couple sentences where the “person” is switched back and 
forth:  

 
ÒI begin by writing my basic ideas down and then I start the editing 

process. Next, you will want to check for errors in the text you have 

written to make sure it sounds right. When that is finished, I print 

out the finished script and prepare for the next step.Ó     

 
You can see where the sentences switched from first person, “I begin 
by…” to the second person, “Next, you will…” and then back to first 
person, “…I print out….” 

 

6. Rhythm.  There should be a natural flow or rhythm to your script. You will 
find this especially important if you are planning to overlay a vocal track 
onto music with a very distinct beat, as I did in the audition video. 

 
While these editorial points may make you feel like youʼre back in school 
again…donʼt let it be a big thing to you. These are just guidelines to help you 
convey your message more clearly. Most, if not all, of these points will probably 
be a very natural part of your editing process. In other words, donʼt stress or 
obsess about them, but edit your script to what sounds and feels natural to you. 
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As an example, here is my completed script for my audition video: 
 
Hello there. My name is Tony Laidig and I am from Scotland, Pennsylvania. 
 
I want to be the next Internet Millionaire for two important reasons (for the elders…for the 
children). Let me explain. 
 
My motherʼs family was Cherokee and Iʼve always been proud of that heritage. 
Throughout my life I have always been a bridge of sorts, spanning the distance between 
the Elders from my past to the future generations. Because of that, I have always held a 
strong connection to the elders and to the children. 
 
So when I see our elders trying to survive by working a part time job at minimum wage, or 
our graduating teens faced with a choice of working at a convenience store or the mall, it 
breaks my heart because I know that there is a better way to provide a future of hope. 
 
In the past, when our chiefs made decisions on behalf of the people, they made those 
decisions while looking forward seven generations. That means that my relations living in 
the 1700ʼs made choices based on my future today. Itʼs a sobering example and one I 
feel compelled to follow. 
 
As the Next Internet Millionaire, I will have the tools and resources necessary, not only to 
help care for our elders by providing them with their own successful business ventures, 
but will also be able to invest into our future generations—our children and future 
grandchildren—for the hope and freedom they deserve. 
 
Voting for me is voting for them. Go to www.nextinternetmillionaire.com right now and 
cast your vote for me, Tony Laidig. It will be a vote for our heritage and for our future. 
Thank you. 

 
Once you have the editing complete, you will want to time the script, if needed. 
The audition video needed to be two minutes or less, and so checking the timing 

was very important. Simply read through your script at a normal speed and time 
yourself using your watch, a clock or stop watch. If you go over the allotted time, 
go back and edit or rewrite the sections that can be changed but still 
communicate your message…then time it again. Once your script is complete, it 
is time to make visual and auditory content decisions. 
 
Step Three: Background Music  

Background Music can take your audio or video to the next level if used correctly. 
From conveying a sense of the dramatic to instilling a sense of peace, well-
chosen background music will set the stage for the imagery you want to paint in 
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the viewerʼs / listenerʼs mind. It can also help move your project forward in your 
timeline at the speed of the musicʼs tempo.  
 
When choosing music for your project, there are a few key factors that you must 
keep in mind: 
 

1. Copyright.  If youʼve heard the song or music on the radio or television, itʼs 
copyrighted and you cannot use it without a special licensing agreement. 
Even music created by your buddyʼs garage band is copyrighted. It doesnʼt 
matter if no one ever heard of them. Itʼs protected by law and you cannot 
use it without their permission (and credits). However, you still have a few 
options: 

 
a. Create original music.  This is perhaps the most difficult option, 

especially if you are NOT musically inclined. You can create the 
music yourself, or hire a musician or musicians to create it for you. 
This CAN be very costly for you unless you are friends with 
someone skilled in the music style youʼre after. If hiring outside 
musicians, make sure the musician(s) complete a “Work for Hire” 
contract (you can find examples online) so that they understand all 

that is expected of them, such as, what their pay rate will be for 
creating the music, how long the music should be, what the music 
will be used for (project name), who owns the rights to the music 
created (ideally you), etc. It is often tempting to NOT use contracts 
when working with friends, but, trust me, a contract can save you a 
lot of potential grief in the long run. 

 
b. Use music generation software.  If you are just looking for 

ambient background music for your production, you might want to 
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consider using a software music generator to provide you with 
copyright-free music. Here are a few software options to consider: 

 
¥ Ambient Grains (http://www.thesharm.com/) 
¥ SonicFire Pro (http://www.smartsound.com/)  

 
c. Public Domain music.  You can find some excellent choices for 

music in the Public Domain, depending on what you are looking for. 
Most of your choices will be limited to vintage recordings, unless 
you find persons who have released their music to the Public 
Domain. The Native chant you hear in my audition video is actually 
a Public Domain clip of a Cherokee Stomp Dance song that I found 
and added as a layer to my background track. Here are a few place 
to search for audio recordings in the Public Domain: 

 
¥ http://www.archive.org 
¥ http://www.loc.gov  
¥ http://www.musopen.com  

 
d. Use royalty -free music.  Music libraries have come a long way in 

the past few years and now put a vast selection of music right at 
your fingertips. This is the option I prefer the most, just because it is 
easier and can offer a wide variety of options. There are many sites 
available today that provide all sorts of music styles, genres, and 
lengths to suit nearly any project you may develop. Most clips cost 
in average of $20 - $30 per clip, with collections often being offered 
starting at $99. Here are the two websites I personally use to 
purchase most of my music clips (Iʼll warn you now…these sites 
can be addicting…I have literally spent hours listening to tracks):  
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¥ http://www.stockmusic.net/ (Power of One music was from here) 
¥ http://www.music2hues.com/ (my audition music came from 

here) 
 

2. Mood. You want your music to establish the right mood for your video 
piece. You would not use a dark, guitar-heavy music clip when producing 
a video on senior citizens…and you obviously would not use Polka music 
with a video piece on African slavery. The music should be appropriate for 
the subject matter, and that may take you a little while to match. Also, the 
music should compliment your other video elements, not compete with 
them. Most royalty-free sites allow you to preview their audios before 
purchasing.  

 
3. Timing.  The length of your audio video will obviously determine the length 

of your audio clip. The royalty-free sites will list the length of the music 
clips they offer so that you know whether or not the clips you prefer will 
suit your timing requirements. Some sites, such as the Music2hues site, 
will even offer the clips at several standard lengths in addition to the full-
length version. Lengths offered are usually in 15 second increments. 

 

Adding music can make or break your audio or video production, so use it wisely. 
A little music can go a long way toward giving your audio or video that 
professional edge. Once youʼve made your choices, you are ready for starting 
your shot list. 
 
Step Four: Creating a Shot List  

The Shot List is your recipe for producing your audio or video (especially for 
video). It is where you “collect your thoughts” to plan what you want to include in 
your audio or video. There are many different types of media elements you can 
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include in your audio or video piece, depending on the purpose of your project. 
You can include (some of these apply only to video): 
 

¥ Your primary video footage – Your main subject, whether it is you 
speaking, your product, your dog…whatever. 

¥ Secondary video footage – Supplemental shots that support the primary 
footage. 

¥ Background video footage – You may want to include a background with 
motion behind type, green screen shots, etc. 

¥ Photographs – You can use many creative “motion” effects with photos, 
including pan and zoom techniques, color shifts, fly-ins, etc. 

¥ Artwork – Same as Photographs. 
¥ Text – A powerful addition to your presentation…especially if there is a 

website or other message you do not want your viewer to miss. 
¥ Background music – Provides a foundation to the visual and other auditory 

elements. 
¥ Secondary music – Often complimentary music to accentuate certain 

spots or transitions, etc. 
¥ Sound effects – Use to help emphasize areas of importance, transitions, 

etc. 

¥ Spoken word – Your monologue or narration, voice-over, etc. 
¥ Animation – Flash elements, cartoons, specialty effects, etc. 
¥ Transition effects – These help you get from one scene to the next in ways 

different than a straight cut, including flashes, fades, blends, etc. 
 
By visualizing what you want to happen in your audio or video through your shot 
list, youʼll know at a glance what elements you need for each section. You can 
also further expand the details of how everything will come together using 
storyboards (where you sketch every major frame of your video). Personally, I 
seldom work with storyboards for the projects I produce unless I need to get a 
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strong visual to help me make some final edit decisions. Storyboards are MOST 
effective to use when you need to direct others in media acquisition to ensure 
that they get the right shot and angle you are after.  
 
Your shot list will also serve as a timeline to help you plan your audio or video 
from beginning to end.  It is a great way to think through the sequence and timing 
of everything happening in your audio or video. If your audio or video is being 
driven forward by your background music, you will also want to include major 
music events on your shot list as well. While that wasnʼt a huge issue in my 
audition video (other than timing transitions to the drum beat), it WAS a major 
factor when I produced the “Power of One” video.  
 
Having the shot list helps you know exactly what video or audio clips you need to 
shoot or record, what pictures you needed to find, etc. This will save you a lot of 
time in the end…think of it like a to-do list that you have to follow step-by-step). 
Note:  I found it extremely helpful to collect everything needed for the audio or 
video into one folder…including the music, video, audio, photographs, artwork, 
etc. It makes managing your project so much easier! 
 
The shot list for my “Power of One” video was quite different because all the 

photos and type were synchronized to the music transitions. Once I had chosen 
my background music for the “Power of One” piece, I listened to it over and over 
(and over and over) again. I wanted the music to paint images in my mind so that 
I had a better idea of what images needed to be presented where in the music. I 
also paid close attention to the transitions in the music because I knew that they 
would determine when the images and words should change, but also WHEN to 
present certain images. You do not want to have your music swell in a powerful 
refrain, only to climax to a weak photo, section of text, etc. Timing is 
EVERYTHING!   
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You can view “The Power of One” here: 
http://www.youtube.com/watch?v=ZQLj_JcaZcM 
 
You can view “Tony Laidig – The Next Internet Millionaire” here: 
http://www.youtube.com/watch?v=7MeB62d5am8  
 
Step Five: The Vocal Track  

The vocal track is one of the most important elements of your audio or video for 
the obvious reason…you want the viewer to HEAR you. Vocal tracks can be 
captured two primary ways; 1) When you are shooting your video; or 2) As a 
separate narration. Letʼs look at each of these options separately. 
 
Capturing audio when shooting your video.  This is the easiest approach to 
capturing your final audio track for video, but it is also your most risky one. The 
temptation is to just record the audio while you speak using the microphone built 
into your camera. While you obviously CAN record your voice in this fashion, it 
will not be optimal in most situations, mostly due to extraneous background 
noises, wind and low volume levels. Your recording quality can be improved 
greatly by using a separate hand-held, lapel or shotgun mike that is plugged into 
your video cameraʼs microphone input plug. Using this method can greatly 

increase your chances of capturing quality, usable audio of your voice. 
 
Capturing audio as a separate narration. This second option requires more 
work on your part but can yield excellent results for capturing your voice. It is also 
the approach I used in the audition video. There are a just a few tools you will 
need to produce quality audio this way, namely, a microphone and sound 
recording software.  
 
Your options for microphones are many, from simple microphones you plug into 
the mic plug on your sound card to microphones that plug directly into your USB 
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port. Examples include the inexpensive Logitech USB microphone and the higher 
quality Samson and Blue USB microphones.  By adding an audio interface to the 
mix, such as the Tascam US122 or the M-Audio Mobilepre USB audio interfaces, 
literally any other microphone available to you can be used. It can be as 
reasonable or as expensive as you prefer, depending on the quality youʼre after. 
 
You will also need some sort of audio recording software. Many use an open 
source software called Audacity (http://www.audacity.com). Itʼs a great program 
and itʼs FREE. Good news for those of you on a tight budget. There are also 
other excellent software programs available as well such as Cakewalk, Sound 
Forge and Pro Tools. Again, it comes down to your budget and the quality youʼre 
after. The important thing to remember here is that it doesnʼt require a huge 
expense to produce quality audio.  
 
I chose this method of audio capture over that of using my video cameraʼs audio 
for a few reasons which may, or may not apply to your project. First, I was 
concerned about the quality of audio from my video camera, especially since I 
knew I was going to be filming outdoors. My video camera doesnʼt have the best 
built-in microphone and using a separate mic was not an option for me in this 
scenario. Second, I knew that there would be sections in the video that would be 

driven by my voice alone, so that narration needed to be clear and consistent. As 
a matter of fact, I really wanted the vocal track to be consistent throughout the 
piece, whether I was speaking directly in a video clip or as a narrative. I 
concluded that recording the audio separately was my best shot at making that 
happen. 
 
To capture the audio, I used a MXL 990 studio condenser microphone and an 
Alesis Multimix 8 USB mixer that plugs into one of my computerʼs USB ports. For 
recording software I used Sonyʼs Sound Forge. This is my standard setup for 
recording audio and it works extremely well, with virtually no background noise. I 
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read and recorded the script several times to make sure I had audio I was happy 
with. I was also careful to read it the same way and at the same speed each time. 
That way, I was sure that the audio would be easy to sync with the other pre-
recorded elements. 
 
Step Six : Brin ging It All Together  

As I shared earlier in the book, I use Sony Vegas for assembling my audio and 
video projects. I also use Final Cut on my Mac Book Pro as well. I showed earlier 
how I use Vegas just for compiling my audio projects, but it really shines when 
creating video. Below is a screenshot of one of my video projects in Vegas. You 
will see how each element sits on its own layer…making it very easy to edit and 

control.
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Screenshot of the ÒPower of OneÓ video in Sony Vegas 

 
Whether you are producing audio for video or just creating a standalone audio 
product, all the software works pretty much the same—you assemble your 
project in layers, which gives you a LOT of flexibility. 
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Selling Your Public Domain -Based  

Audio Products  

 
Sellin g Your Audios on Other Sites  

There is something very gratifying with having your own audio products…even 
those related to the Public Domain. When releasing your own spoken word or 
music recordings based on Public Domain audio files, there are a number of 
options for you to consider. Obviously you could sell the audios on your own 
dedicated website or blog as so many have and do. We will examine those 
options a little later. However, I first want to share a great new online outlet for 
audios called, TuneCore (http://www.tunecore.com/).   
 
TuneCore has arrangements with leading digital music retailers that lets them 
place your music in their online stores and subscription services. You get 100% 
of the money that your music earns from digital distribution. That means you can 
have your new, original creations available on iTunes, Rhapsody, Napster, 
AmazonMP3, and other sites for a low yearly fee. While TuneCore does accept 
music and spoken word recordings, they do not accept audiobooks. For releasing 
audiobooks based on Public Domain works through commercial, online channels, 
youʼll want to take a look at Audible.com. Audible requires that you be an audio 
publisher or producer (which you would be) who has at least five audio programs 
that will appeal to a wide audience. To offer audio content in Audibleʼs online 

store, you can contact them at content@audible.com. In your e-mail, make sure 
you describe the content and length of your audio programs and let them know 
how many titles you have now and how many youʼll publish over the next six 
months.  
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Selling Your  Audios on Your Own Sites  

If youʼre planning to sell audio products online, your delivery method to your 
customer comes down to just two choices: Streaming or Downloading. The type 
of site you have also has an impact on delivery methods as well…not so much 
for downloading audios (like MP3s), but possibly for streaming your audios, if that 
is the delivery method you choose. Letʼs take a look at your options, or at least, 
at the tools I prefer to use for audio delivery. 
 
For offering your Public Domain-based audio products in streaming form on your 
non-blog websites, you really should consider picking-up a copy of Total Web 

Audio (Total Web Audio) from Josh Anderson. Itʼs a definite “must-have” tool for 
including audio (and a whole lot more) on your website. Iʼve used this software 
for years and love its flexibility, customization and ability to create a “jukebox” 
that contains multiple recordings to play. Whether you want to embed audio 
samples or audio greetings on your main website, or offer your audio products in 
streaming audio form on your download page, this is the perfect tool to use. 
 

 
An Example of the Total Web Audio Player 
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If you want to stream audio files (MP3s) on your blog (like the ones youʼll create 
using the teleconference methods I was just talking about), there are several 
WordPress plugins that will accommodate you but only one I prefer to use – WP 
Audio Player Version 2.0b6 by Martin Laine. You can download it here: 
http://wpaudioplayer.com/. This plugin is easy to use and offers a nice 
customizable Flash player that works very well. Here are instructions from the 
developerʼs website on how to install and use the Audio Player plugin: 
 
Installing Audio Player on Your WordPress  Blog (from the plugin website) 

1. Download the plugin zip file 
2. Extract the contents of the zip file to your local hard drive 
3. Upload the audio-player folder to your WordPress site in the wp-

content/plugins  folder 
4. The folder structure of your blog should look like this:  

 
5. Log in to your WordPress admin and go to the Plugins section. You should 

now see Audio Player in the list of available plugins 
6. Activate the plugin by clicking the activate link 
7. Now go to the Settings section (Options for WordPress pre 2.5) and select 

Audio Player  where you can configure the plugin 
 

Using the Plugin  

The default code for inserting a player in a post is the [audio] syntax: 
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[audio:http://www.yourdomain.com/path/to/your_mp3_file.mp3] 
 
This will insert a player and load your_mp3_file.mp3 into it. 
 
Using the WordPress Media Library  

This is by far the simplest way of using Audio Player. If you are using WP 2.5 or 
higher, you can use the Add Audio  button: 

 
Detail of WP Write screen showing the “Add Audio” button 

 
After select a file from your computer and uploading it via the Media Library 
screen, select the Audio Player option for the Link URL: 

 
Screenshot of WP Media Library showing the Audio Player button 

 
Click Insert into Post  and the correct audio code will be inserted. 
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Warning : make sure you are using Firefox, Opera or Safari when using this 
method. Not sure why, but the Link URL buttons don’t work in IE and this is still 
not fixed in the latest WordPress development version. 
 

Setting a Default Location for Your Audio Files  

You can configure Audio Player with a default audio files location so you don’t 
have to specify the full URL everytime. You can set this location via the Settings  
panel (at the bottom of the General  tab). Once set, you can use this syntax: 
 
[audio:your_mp3_file.mp3] 
 
Audio Player will automatically look for the file in your default audio files location. 
This can be very handy if you decide to move all your audio files to a different 
location in the future. 
 
Offering Audios as Downloads  

Offering your audio products as downloads is the most common and accepted 
forms of delivery because it plays on the most popular reason for offering audio 
products—so that the buyer can enjoy them on their portable device, such as 
iPods, MP3 players, smartphones, etc. The process of offering your audio MP3s 

as downloads is pretty straight-forward—upload the MP3 files to a folder on your 
server, and then create a link on your download page that points to the location 
where that file can be found. Below is an example of how I handled the audio 
downloads on one of my sites. Youʼll see I offer a description and download link. 
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Creating Physical Audio Products  

If youʼre interested in producing physical versions of your recordings, Kunaki 
(http://www.kunaki.com) is the way to go. I use them for all my CD and DVD 
physical products. Their service is easy to use and costs only $1.75 per disc plus 
a $3.00 per order fee and shipping. Theyʼre turnaround times are also very 
good...typically within 24-hours. 

 



Create Audio Products 

© Copyright 2009 – The Public Domain Expert   55 

An Audiobook Case Study  

 
LibriVox has a goal of recording every book in the Public Domain into an 
audiobook. I hope they succeed (grin), but with over 85 million books in the 
Public Domain, itʼs doubtful they will. Still, their undertaking is still amazing. They 
currently (at the time of this writing) offer over 1,000 completed Public Domain 
books in audio form, with many others in process. This number increases weekly, 
with more books being completed all the time. 
 
Whatʼs amazing with what LibriVox is doing is that they are releasing the 
audiobooks back into the Public Domain. Because the audiobooks are a creative, 
interpretive work, they would qualify for copyright, but LibriVox has chosen to 
forego their copyright option. What that means for you is that you now have 
access to ALL 1,000+ audiobooks to do with whatever you wish! How cool is 
that? What types of books does LibriVox offer? Great question! They are 
primarily recording the books that most people would be interested in…many of 
the classics, as well as other books of interest. You can perform a title or author 
search of their current catalog here: http://librivox.org/newcatalog/. 
 

What to Do With the Audios  

LibriVox really makes things easy for information product creation because of 

what they offer on the site. Sure, youʼll find the audiobook files, but they also 
often include the link to the text of the book, a link to Wikipedia about the book, 
as well as other related goodies. Here is the Librivox page for the classic, 
“Beowulf,” which was recently made into a movie: 
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Once you locate a book (or books) youʼre interesting in, you have a number of 
opportunities for product creation, with most if not all of the resources available to 

you right there on the LibriVox website. With these resources, you can: 
 

¥ Offer the audiobook(s) as free download and monetize the site with 
Adsense 

¥ Offer the audiobook(s) for download for a fee 
¥ Offer the audiobook(s) individually on CD 
¥ Offer the audiobook(s) as a collection on CD 
¥ Offer the audiobook(s) together with the e-book text  
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¥ Offer the audiobook(s) together with a print version of the book  
¥ Offer the audiobook(s) in themed sets 

 
Iʼve been experimenting with some of these ideas as a case study and will give 
you one example that Iʼm testing right now using an audiobook from LibriVox. 
When you go to www.beowulfclassic.com, youʼll find a website Iʼm testing based 

on our above example, “Beowulf.” On this 
website, I am offering both the e-book AND 
the audiobook for just $9.97. However, for 
the sake of this report, Iʼm going to give you 
access to it for free because I want you to 
see how I handled the product creation, the 
website and the delivery process. You will 
find the download page here: 
www.beowulfclassic.com/thanks_bwb.html  

 
When creating any information product for sale, there are always a few 
consistent elements you will always need: 
 

¥ Content for the product 

 
¥ Graphics for the cover(s) and website 

 
¥ The sales letter 

 
¥ A method of delivery 

 
With the “Beowulf” example, hereʼs how I addressed these needs: 
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First  – I had determined that I wanted to offer both the audio and the text together 
as my product offering, so I needed to perform some minor formatting on both. 
LibriVox recordings all begin with a statement about it being a LibriVox recording, 
that it is in the Public Domain and who the reader is. I downloaded all eight files for 
the “Beowulf” reading and opened each one in Sony Sound Forge  
(www.sonycreativesoftware.com) to remove the intros. You can do the same thing 
using the free audio software, Audacity  (http://audacity.sourceforge.net/). Of 
course, you donʼt have to remove the intros, but I prefer to. Once the intros were 
removed, I re-saved the files as MP3s. 
 

 
 

Second  – I downloaded the text for the book using the link to Gutenberg.org. 
Then I opened the text in Microsoft Word, removed the intro information and 
formatted the text with an old-style font (Papyrus) and performed some other 
basic formatting for the chapter titles and footnotes. 
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Third – I needed graphics for the cover, 
so I followed the Wikipedia link and 
downloaded related images for use with 
the cover and web graphics. I then 
assembled everything in Adobe 
Photoshop. Once the cover was 
completed, I generated 3d versions of the 
cover and disc using the amazing 
Photoshop Actions from Cover Action 

Pro  (www.coveractionpro.com). 
 
 

 
Fourth  – Next I needed copy for the sales letter, so I turned once again to 
Wikipedia. I pulled text from the description of “Beowulf” included on Wikipedia 
and used that as the foundation for the first part of the sales letter. Then, the 
balance of the newsletter was spent introducing the product, sharing the benefits 
and providing the ordering information. Youʼll also notice that I included a couple 
clips from the audiobook for visitors to hear what they are getting. The software I 

used to create this is called, Total Web Audio  (www.totalwebaudio.com) from 
Josh Anderson. Itʼs a definite “must-have” tool for including audio (and a whole 
lot more) on your website. Finally, the entire order section is based on a template 
that I created and reuse over and over again…just changing the product 
information. 
 
Fifth  – I created a purchase link in Paypal and added it to the order section and 
then pulled everything together for the sales letter and saved it. Then I deleted 
the text from the sales letter and added the download information to create the 
download/thank-you page.  
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Six  – I went to GoDaddy.com to purchase the domain name for the site. Then, 
the only thing remaining was to create that sub-domain on my hosting account 
and upload all the files for the website and product to that directory.  
 
Total Cost - $9 dol lars for the domain name and a few hours of work!  

 
You can do this over and over again for very little cost…even if you wanted to 
create a physical product. If I decided that I wanted to sell “Beowulf” on CD as an 
audiobook, I would simply redesign the graphics to the standard template sizes 
for a CD or DVD, and then upload everything (graphics and content files) to 
Kunaki  (www.kunaki.com). Youʼll want to follow their simple guidelines and 
measurement templates.  
 
Total Additional Cost - $1.75 per disc  

 
As you can see, there are a lot of opportunities here for using the Public Domain 
treasures youʼll find at LibriVox. With some time and effort and minimal expense, 
you can develop an entire line of Public Domain-based products to add to your 
online and offline business! Good Luck!  
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Resources and Websites Addressed in this Case Study  

 
LibriVox (www.librivox.org) 

The Library of Congress (www.loc.gov) 

Archive.org (www.archive.org) 

Radio Lovers (www.radiolovers.com)  

Beowulf Classic (www.beowulfclassic.com) 

Wikipedia (www.wikipedia.org)  

Project Gutenberg (www.gutenberg.org)  

Audacity (http://audacity.sourceforge.net/) 

Adobe Photoshop (www.adobe.com)  

Sony Sound Forge (www.sonycreativesoftware.com) 

Cover Action Pro (www.coveractionpro.com)  

Total Web Audio (www.totalwebaudio.com)  

Kunaki (www.kunaki.com)  
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ÒFinally You Can MASTER the Strategies and Methods 
You Want and Need to Know to Make Your Business a 
Wild Success With Easy-to-Understand, Step-by-Step, 

Lead-You-By-the-Hand Videos!Ó 

Now You Can Watch Over My Shoulder As I Personally Show You 
Step-by-Step How to Create Successful Info Products, Videos,  

Blogs and MoreÉQuickly, Easily and With Less Effort!  

In this brand-new, REAL Step-by-Step series of videos, I will teach you, in true over-the-
shoulder form, exactly how I create, perform or accomplish many of the tasks you need to know 
how to do as a part of your online business. In this ever-growing video series, you will discover 
how to: 

¥ Set up your own blog, from setting up the domain name on your hosting account and 
installing WordPress to installing the BEST plugins, choosing themes and adding affiliate 
links and banners. 

¥ Research the copyright status of ANY book or magazine to see if it’s in the Public 
Domain…and then how to get that book into editable form for creating products. 

¥ Create your own print book, from laying out the text to uploading the final files and 
creating the cover. 

¥ Identify the best niche markets to venture into for your product creation efforts. 
¥ Create your own videos using Sony Vegas, from adding images with zoom-and-pan 

features to adding text and music. 
¥ And MUCH, much more! 

Each Month, new Step-by-Step videos are added, including TWO live Webinars per month! 
Want to learn exactly HOW to do something to build your business or create a product? 
Members can EVEN request special Video Series they need created! Imagine having ongoing 
access to a constantly growing library of USEFUL Step-by-Step tutorials! 

!
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EXPOSED! One of the Most Overlooked, 
Untapped Sources for MASSIVE Amounts of 

FRESH Content on the Planet! 
 

This SECRET source has been TOTALLY off the radar until NOW! 
 

 
Of the estimated 200,000 magazines, journals and periodicals that were 
published in the United States between the years of 1923 and 1964, only 
around 1,300 ever RENEWED their copyrights on issues of their magazines. 
What that means is this:  

 
EVERY issue of ANY magazine whose copyright was not renewed  
in the 28th year of first publication is NOW in the Public Domain! 

 

That amounts to MILLIONS of issues  
from magazines, journals and periodicals  

ALL in the Public Domain! 
 

Learn how to tap into this massive amount of content at:  

http://www.limitlessblogcontent.com  !
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